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Quick service restaurants used past 30 days: Popeyes




16.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 48.5 years old (.7%
younger than average) and have a $106,472 (9.2% lower than average) annual household income.
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10.3% or 790,030 of CHI DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 48.7 years old (.5%
older than average) and have a $90,732 (19.4% lower than average) annual household income.
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10.% or 579,735 of WDC DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 47.4 years old
(1.1% younger than average) and have a $132,806 (4.7% lower than average) annual household income.
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2.9% or 133,724 of SEA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 53.8 years old
(11.5% older than average) and have a $100,698 (21.8% lower than average) annual household income.
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4.5% or 216,339 of PHX DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 48.9 years old (.1%
younger than average) and have a $114,497 (6.9% higher than average) annual household income.
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be a parent of 1 or more children under 18.
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6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 21.% less likely to be a
college graduate, 3.6% more likely to work full-time, 6.3% less likely to be married, 19.7% more likely to
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10.3% or 790,030 of CHI DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 25.3% less likely to be
a college graduate, .3% less likely to work full-time, 8.5% less likely to be married, 22.7% more likely to
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10.% or 579,735 of WDC DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 27.6% less likely to be
a college graduate, 6.% more likely to work full-time, 3.1% more likely to be married, 13.5% more likely
to be a parent of 1 or more children under 18.
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be a parent of 1 or more children under 18.

2.9% or 133,724 of SEA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 37.4% less likely to be
a college graduate, 9.7% more likely to work full-time, 18.% less likely to be married, 5.5% more likely to
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4.5% or 216,339 of PHX DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.

Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 12.4% less likely to be
a college graduate, 1.5% less likely to work full-time, 7.% more likely to be married, 35.1% more likely to
be a parent of 1 or more children under 18.
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6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 8.4% less likely to own
their home, 9.3% more likely to own a lower valued home, 7.3% less likely to have a single-family home,
6.% more likely to have a dog.
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I 10.3% or 790,030 of CHI DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.

older who Used POPEYES One or More Times in the past 30 days are 8.7% less likely to own
15.1% more likely to own a lower valued home, 11.1% less likely to have a single-family

home, 4.% less likely to have a dog.
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| 10.% or 579,
Adults 18 or

m Own/Rent/Other:Adults 18 or older

735 of WDC DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
older who Used POPEYES One or More Times in the past 30 days are .1% more likely to own

their home, 9.1% more likely to own a lower valued home, 10.8% more likely to have a single-family
home, 28.5% more likely to have a dog.
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2.9% or 133,724 of SEA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 17.1% less likely to own
their home, 15.4% more likely to own a lower valued home, 7.9% less likely to have a single-family home,

14.8% less likely to have a dog.
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: 4.5% or 216,339 of PHX DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 1.3% less likely to own

their home, 2.2% more likely to own a higher valued home, 3.2% less likely to have a single-family home,
40.6% more likely to have a dog.
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5.8% more likely to fly domestic past yr.

6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 1.6% less likely to look
up D-I-Y advice online, 3.% less likely to always vote in local elections, .8% more likely to belong to a gym,

VTop-20 past 30-days Online Lifestyle Activites: Adults 18 or older

.
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10.3% or 790,030 of CHI DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 2.% less likely to look up
D-I-Y advice online, 4.2% less likely to always vote in local elections, .6% less likely to belong to a gym,
3.6% more likely to fly domestic past yr.
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10.% or 579,735 of WDC DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 11.7% less likely to look
up D-I-Y advice online, 3.4% less likely to always vote in local elections, 19.7% less likely to belong to a
gym, 2.1% more likely to fly domestic past
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2.9% or 133,724 of SEA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 8.8% more likely to look
up D-I-Y advice online, .4% more likely to always vote in local elections, 17.6% more likely to belong to a

gym, 2.9% less likely to fly domestic past y
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gym, 18.9% more likely to fly domestic pas

4.5% or 216,339 of PHX DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 2.9% more likely to look
up D-I-Y advice online, 13.3% less likely to always vote in local elections, 52.1% less likely to belong to a
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Past 30-days QSR Users: Adults 18 or older
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# who Used POPEYES One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 83.3%

mUSA

5.7

‘ 6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 20.% more likely to use
QSRs past mo., 14.7% more likely to use Sit-Down Restaurants past mo., 35.1% more likely to use Casinos

past yr., 59.4% more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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10.3% or 790,030 of CHI DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 18.6% more likely to use
QSRs past mo., 13.4% more likely to use Sit-Down Restaurants past mo., 42.2% more likely to use Casinos
past yr., 91.8% more likely to smoke cigarettes.
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Bar / Nightclub

Stage Show / Concert
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Sports Betting
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Other Gambling
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POPEYES One or More Times in the past 30... 34.5%

[ 1,679,594 22.0%
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Table Games (Craps, Poker, etc.)
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2,415,508
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Quick service restaurants used past 30 days: Popeyes

i / Cannabis
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Past 30-days QSR Users: Adults 18 or older

1time
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2 times

3 times

4 times %

= who Used POPEYES One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 82.1%

5 times

6-9times

10 times or more

BWDC

10.% or 579,735 of WDC DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 21.7% more likely to use
QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 51.9% more likely to use Casinos

past yr., 15.2% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢ Ltime 13.8%
2imes
3 times 12.5%
e —
sumes
10 times or more m

m who Used POPEYES One or More Times in the past 30 days ='WDC

Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older
Uiauor

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

e
S H—t
Pt

10.6%

Domestic Light Beer
Microbrew / Craft Beer
% who Used POPEYES One or More Times in the past 30 days EWDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes

Cigarettes Vape
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Past 30-days QSR Users: Adults 18 or older

1 time
1
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4 times
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# who Used POPEYES One or More Times in the past 30 days W SEA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 79.2%

‘ 2.9% or 133,724 of SEA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 26.3% more likely to use
QSRs past mo., 16.1% more likely to use Sit-Down Restaurants past mo., 68.3% more likely to use Casinos

past yr., 57.6% more likely to smoke cigarettes.
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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slot Machines .
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Quick service restaurants used past 30 days: Popeyes
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Past 30-days QSR Users: Adults 18 or older

1time ‘ DO%

=

2 times
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T

# who Used POPEYES One or More Times in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:

uPHX

100.0%

‘ 4.5% or 216,339 of PHX DMA Adults 18 or older Used POPEYES One

or More Times in the past 30 days.

Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 18.3% more likely to use
QSRs past mo., 13.5% more likely to use Sit-Down Restaurants past mo., 40.3% more likely to use Casinos

past yr., 27.6% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

= who Used POPEYES One or More Times in the past 30 days



6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 1.5% less likely to have a

401K, 18.% more likely to have an Auto Loan, 2.4% more likely to Invest/Trade Stocks Online, 30.1% more
likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401KPlan  prrprrern 15.8%
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

47,850,162

Money Market Funds u]:’:%
L504562 8.1%
eanis oo
Other (Crypto / NFTs / Metals, etc.) "”;_5%

529 Plan / College Savings Plan

8.4%
6.6% ga% 5.0% 41% 4.4%
- e
Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity toan
® who Used POPEYES One or More Times in the past 30 days mUSA #® who Used POPEYES One or More Times in the past 30 days HUSA

Professional Services Used*: Adults 18 or older | 'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

6.5% 6.8% 4.8% 8.7%

. 2.3%
) 20.0% {*Past 12 Months) Venmo  MasterCard ApplePay  CashApp GooglePay American  Discover  Store Credit SquareCash  Facebook Samsung Pay
Divorce / Family Attormey ! 0.9% Express Card Messenger
® who Used POPEYES One or More Times in the past 30 days mUSA ¥ who Used POPEYES One or More Times in the past 30 days W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,786
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Quick service restaurants used past 30 days: Popeyes



401K
likely

10.3% or 790,030 of CHI DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 7.5% less likely to have a

, 45.3% more likely to have an Auto Loan, 1.7% more likely to Invest/Trade Stocks Online, 43.9% more
to pay with their Debit Card.

stments Owned: Adults 18 or older

i

ﬁﬂlnve
L o 4

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

2,665,/ 34.9%
Mutual Funds gy = -97 16‘:8%2%
Money Market Funds 12 ;;0%

. 11.1%

eanis o
Other (Crypto / NFTs / Metals, etc.) a:.\zg: O3% 55% 3% 41% o0 3.0%
— == L o] —— i T o

529 Plan / College Savings Plan 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Autoloan Certificates of ~ Money  Studentloan Personal Loan Refinanced  Home
= Account card Account Banking Banking Paying Deposit (CDs)  Market Home Improvement
Second Home or Real Estate Property 55'.6;; Ao Mortgage l:::'n“\" ';";"*
# who Used POPEYES One or More Times in the past 30 days ECHI # who Used POPEYES One or More Times in the past 30 days HCHI
Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent ata Local Office (not online) - s
T

Estate Planning 28%

55% 60% 43 0%

Real Estate Agent B i’:;:
. 1.0% (*Past 12 Months)
Divorce / Family Attormey ! oE%
® who Used POPEYES One or More Times in the past 30 days HCHI
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Quick service restaurants used past 30 days: Popeyes




10.% or 579,735 of WDC DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 1.5% more likely to have a
401K, 23.5% more likely to have an Auto Loan, 18.5% more likely to Invest/Trade Stocks Online, 23.9% more
likely to pay with their Debit Card.

ﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

1,656,382 25.7%
12.6%
888,395 15.4%
8.1%
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10.1%
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622,638

Financial Services Has and/or Uses: Adults 18 or older
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Second Home or Real Estate Property  prgesy 5 (o0 Equity toan
® who Used POPEYES One or More Times in the past 30 days mWDC = who Used POPEYES One or More Times in the past 30 days B WDC

Profess:onal Services Used*: Adults 18 or older
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Financial Planner

8.1%

Accountant
s 8.6%

Insurance Agent at a Local Office (not online)
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PEowL 3.2%

Real Estate Agent

2.7%

=
1.2%
0.7%

# who Used POPEYES One or More Times in the past 30 days
DMA

Estate Planning

(*Past 12 Months)

Divorce / Family Attormey

®WDC

Scarborough R1 2026: Mar25-Mar26 Qual Intab 665

A Past 3-Months Payment Methods Used: Adults 18 or older

9.3 10.4% 10.3%
7% 6.2% 6.2%

V 14.0%,
W

Store Credit  Square Cash Samsung Pay ~ Facebook
Card Messenger

American
Express
# who Used POPEYES One or More Times in the past 30 days

Zelle Venmo  MasterCard  Apple Pay mhapp Google Pay Discover

®WDC

wDC
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Quick service restaurants used past 30 days: Popeyes




Adults

2.9% or 133,724 of SEA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.

18 or older who Used POPEYES One or More Times in the past 30 days are 22.6% less likely to have a

401K, 54.5% more likely to have an Auto Loan, 28.1% less likely to Invest/Trade Stocks Online, 23.5% more
likely to pay with their Debit Card.

ﬂ‘lnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

chechng Debit or ATM Credit Card Online Mobile Online Bill Auto loan  Certificates of Studentloan Refinanced Personal Loan

Second Home or Real Estate Property Home
Account card Banking Banking Paying Mortgage Deposit (CDs) Home Improvement
g Account Mortgage Loan or Home
529 Plan / College Savings Plan 369,490 LY Equity Loan
® who Used POPEYES One or More Times in the past 30 days mSEA # who Used POPEYES One or More Times in the past 30 days ESEA
Professional Services Used*: Adu Its 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Tax Preparation Service
Financial Planner
Accountant
Insurance Agent at a Local Office (not online)
Estate Planning
3.69% 5:5% 29% 4.7%
Real Estate Agent i O ... - ~ioue B P o . |
1.9% (*Past 12 Months) Venmo Zelle Debit Card MasterCard  Apple Pay  GooglePay CashApp  American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attomey E Express Card Messenger
® who Used POPEYES One or More Times in the past 30 days mSEA W who Used POPEYES One or More Times in the past 30 days W SEA
DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 129
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Quick service restaurants used past 30 days: Popeyes



4.5% or 216,339 of PHX DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 38.9% more likely to have a

{
9 401K, 16.5% more likely to have an Auto Loan, 15.7% more likely to Invest/Trade Stocks Online, 52.3% more
likely to pay with their Debit Card.

ﬂﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

7.3%
Money Market Funds % e

Second Home or Real Estate Property m 7;:'5%

Other (Crypto / NFTs / Metals, etc.) %" — ax =T% T 220 37%
Bonds 64 '7.37‘_4% Checiurg Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
- i Account card Account Banking Banking Paying Mortgage ::c':;t\ Deposit (CDs) Ml;tm:ge ll.r:apr:;ve‘:r:r:te
529 Plan / College Savings Plan " % Equity Loan
® who Used POPEYES One or More Times in the past 30 days mPHX # who Used POPEYES One or More Times in the past 30 days B PHX

Professional Services Used*: Adults 18 or older |m'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service poaiee
Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent 9.7% 11.4%

3.4%
15.0%
state plnnivg. [y "2 : e . y ..H m*h %
) ©0.0% (*Past 12 Months) Venmo ~ MasterCard ApplePay  CashApp GooglePay American StoreCredit  Discover  SquareCash  Facebook  Samsung Pay
Divorce / Family Attormey E oo% Express Card Messenger
% who Used POPEYES One or More Times in the past 30 days ™ PHX ¥ who Used POPEYES One or More Times in the past 30 days M PHX
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"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

98,462,765
20.7%
17,320,146
27,788,426 - :
¥ P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
| |

P18+ USA SOther 9788%5 used One or More Times past 30 days)

Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: Popeyes



“Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

McDonald's
Burger King -1-,;1’-‘2558?9-
i Wendy's 1,145,015

1,276,324

Chipotle

Taco Bell

Starbucks

K Fc KFC

T%\\/\“g:%%’?__? Wingstop
S % Subway popeves
Arby's

Five Guys M

® P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

H P18+ CHICAGO (Other ?5Rs used One or More Times past 30 days)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 452 ®* Share of Everything
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Quick service restaurants used past 30 days: Popeyes



"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

.“.' McDonald's
%’@wf " Chick-fil-A
Chipotle
Taco Bell
Wendy's
Burger King
Five Guys
Starbucks
R Subway —
‘;G\k’j\%%: Wingstop popeves
by’
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¥ P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
M P18+ WASHINGTON, DC (Other QSRs used One or More Times past 30 days)

WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26 Qual Intab: 665 * Share of Everything
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"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

Wendy's

McDonald's
Taco Bell
Burger King
Arby's
Subway
Starbucks

KFC

Chick-fil-A

POPevYes

= P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

B P18+ SEATTLE-TACOMA (Other QSRs used One or More Times past 30 days)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  QualIntab: 129 Share of Everything
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Quick service restaurants used past 30 days: Popeyes



_ "Home Improvements Planned"
P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days

(Other QSRs used One or More Times past 30 days)

McDonald's

Taco Bell

Arby's

.".‘ Burger King
0 .@"Q. _ Chick-fil-A
Starbucks

Wendy's

Chipotle

poPeves

m P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

M P18+ PHOENIX (Other QSRs used One or More Times past 30 days)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 QualIntab: 124 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

=G ST
%&, Wingstop

KFC -

Five Guys

Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 14 hours, 47
minutes and 9 seconds each week with All Forms of Media.

82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 8 hours and 26 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

Weekly
Reach %: Adults 18 or older

Avg. H:M:S/week with All Forms of Media:

o Used POPEYES One or

Times in the past 30 days
e 68.9%

oyt

Weekly H:M:

® who Used POPEYES One or More Times in the past 30 days H USA

usA USA Projection Searborough R1 2026: Jan25-Mar26 Qual Intab 1,786 Scarborough R1 2026: Jan25-Mor26

USA Projection  Scarborough R1 2026: Jan25-Mar26 ~ Qual Intab 24,3 Hubbard SHars gr Exeryiiing
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e orAnything ,

Quick service restaurants used past 30 days: Popeyes




Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 15 hours, 43
minutes and 30 seconds each week with All Forms of Media.

83.% of Adulits 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 9 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

o Used POPEYES One or
Times in the past 30 days
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BROADCASTING

Quick service restaurants used past 30 days: Popeyes




Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 8 hours, 24
minutes and 12 seconds each week with All Forms of Media.

82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 49 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 0 hours, 14
minutes and 1 seconds each week with All Forms of Media.

79.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 31 minutes each
‘ week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 20 hours, 47
minutes and 10 seconds each week with All Forms of Media.

91.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 9 hours and 1 minutes each
week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes




Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 17 hours, 38
minutes and 16 seconds each week with All Forms of Ad-Supported Media.
78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 47 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 19 hours, 29
minutes and 15 seconds each week with All Forms of Ad-Supported Media.
80.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 8 hours and 36 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 11 hours, 51
minutes and 23 seconds each week with All Forms of Ad-Supported Media.
77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 18 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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BROADCASTING

Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 3 hours, 41
minutes and 48 seconds each week with All Forms of Ad-Supported Media.
77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 6 hours and 47 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 0 hours, 47
minutes and 40 seconds each week with All Forms of Ad-Supported Media.

88.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 9 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Popeyes




Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 9
hours and 22 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM

Radio for an avg. of 66.7 minutes/day.

(Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 9

hours and 38 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM
Radio for an avg. of 73.8 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 8
hours and 33 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to Local AM/FM

Radio for an avg. of 62.7 minutes/day.

(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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Radio for an avg. of 58.3 minutes/day.

Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 7
hours and 23 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to Local AM/FM

(Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 10
hours and 23 minutes each day with All Forms of Ad-Supported Media. 88.8% listen to Local AM/FM

Radio for an avg. of 77.3 minutes/day.

(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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- 14,571,335 or 78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.
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- 638,814 or 80.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.8 minutes every day representing
37.3% of all time spent daily with Ad-Supported Audio.
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- 447,836 or 77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 62.7 minutes every day representing
35.5% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio

Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

103,175 or 77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.3 minutes every day representing
33.2% of all time spent daily with Ad-Supported Audio.
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- 192,001 or 88.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 77.3 minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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. 14,571,335 or 78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.
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638,814 or 80.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.8 minutes every day representing
37.3% of all time spent daily with Ad-Supported Audio.
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447,836 or 77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 62.7 minutes every day representing
35.5% of all time spent daily with Ad-Supported Audio.
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103,175 or 77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.3 minutes every day representing
33.2% of all time spent daily with Ad-Supported Audio.
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AC, Pop Contemporary Hit Radio, and Urban AC.

14,571,335 or 78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Hot
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638,814 or 80.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Pop Contemporary Hit Radio, Hot
AC, Adult Contemporary, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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447,836 or 77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, All News,
Urban Contemporary, and Rhythmic Contemporary Hit Radio.
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103,175 or 77.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
Adult Hits, and Pop Contemporary Hit Radio.
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Local AM/FM Radra Farmats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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192,001 or 88.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Rock, Pop Contemporary Hit
Radio, Adult Contemporary, and Adult Hits.
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12,222,800 or 66.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 116.4 minutes every day representing 32.6%

of all time spent daily with Ad-Supported Video.
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569,890 or 72.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 142.9 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Video.
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356,469 or 61.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 77.5 minutes every day representing 26.%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Popeyes
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YouTube Video
Netflix

Non-Premium Cable TV...

Local TV Stations

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Roku +The Roku Channel

% Time spent:

99,526 or 74.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 80.5 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Video.
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Avg. Week A

122,805 or 56.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 145.2 minutes every day representing 38.6%
of all time spent daily with Ad-Supported Video.
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12,222,800 or 66.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 116.4 minutes every day representing 32.6%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Popeyes




569,890 or 72.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 142.9 minutes every day representing 37.4%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Popeyes



356,469 or 61.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 77.5 minutes every day representing 26.%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Popeyes



99,526 or 74.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 80.5 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Popeyes



122,805 or 56.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 145.2 minutes every day representing 38.6%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 12,222,800 or 66.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days

watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Game Shows, and Movies.
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| 569,890 or 72.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Local News - Morning, Local News - Late, and Dramas.
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| 356,469 or 61.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Morning, Game Shows, Local News - Evening, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 99,526 or 74.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Dramas,
Comedies, Sports, Local News - Morning, and Mystery/Suspense/Crime.
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' 122,805 or 56.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Late, Local News - Morning, and Movies.
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[ 14,725,555 or 79.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days use Ad-Supported Social Media for an average of 188.1 minutes every day representing 27.9%
of all time spent daily with Ad-Supported Digital Media.
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604,284 or 76.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days

use Ad-Supported Social Media for an average of 179.3 minutes every day representing 27.6% of all

time spent daily with Ad-Supported Digital Media.
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488,606 or 84.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 160.8 minutes every day representing 25.6% of all

time spent daily with Ad-Supported Digital Media.
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84,301 or 63.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 144.4 minutes every day representing 27.2% of all time
spent daily with Ad-Supported Digital Media.

search (Google, Bing, etc)

Avg. Week All E_igital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

OTT TV Streaming Services 89 5 Online
Classes,
il m 86 5% Schools,
i — coteges o v
OTT TV Streamin| g
Social 8% Servic & Universiti 5 . - OTT TV Streaming Services Streaming
ial Media mm Tvices o Streaming Audio (Local 1338 =
‘W e Radio/ Podcasts/Streaming 5 =

Email/Text/IM/Zoom,etr. (Personal & Work)

108.8

Social Media ! ——

182.8 Email/Text Search Local TV

Services)
169.5

Online

?;‘:Tﬁ?gl:m Avg. Hours+Minutes/day with /IM/Zoom, | (Google, Streaming Classes, M/Zoom,etc.
Games/Fantasy Betting Sites m- Digital: Adults 18 or older etc Bing,... Cslcl*‘m's' (Personal..
Shopping (ind. Food/Auctions/Travel, etc.) mm (Bersona | Sl
Shoppl Game Search
YouTube/TikTok, etc. m ng | s/Fant Non-
Online Classes, Schools, Cofleges, Universities m ‘m_ Streaming Audio (Local Radio/ YouTube/T fincl... iERvlS pr:lT::r(.:LP: B.e'
i i i c i i ing, 5
T m “':':m":‘lﬂ,:::ﬁl:‘pmfg PodcastsfStrlz_a;';ng Services) ikT ;:, gh,. Snclla‘:g'lgdla S elc.i. :;i ’:5;";/‘:3
o cabe s dss desl 2a7:c e

= who Used POPEYES One or More Times in the past 30 days m SEA

® who Used POPEYES One or More Times in the p

ast 30 days

W SEA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

Search (Google, Bing, etc.)

Email/Text/iM/Zoom,etc. (Personal & Work)
Social Media

OTT TV Streaming Services

Shopping (incl. Food/ Auctions/Travel, etc.) 2 : ial i
T T e &% EETYE U R | | R o ey
GamesFantayBeting Sies -m——m HourssMinutes/day with Ad- U el | Streamin | Premium Jncatle S vouTubem

sumellwm Podcasts/Streaming mm Supported Digital: Adults 18 or older m Work)... 263.6 s sl B krzlgs:r Bmag,z.e;tl
el TV Sty — | - 5 5. W streaming Audio (Local Radio/ o = E’"E:of: ’;’:_Mﬂ Shﬁ:g‘»"g e /{ %

o -24 5% et m Podcastslstlfggmslng Services) oTTTV S!re;?m;ng Services ( Perso;al 2. Food/Au.. P
Online Classes, Schools, Colleges, Universities _ 0.0% whv st POREVES Onc of SEA : : anking/...

» who Used POPEYES One or More Times in the past ;gﬁayu = SEA = who Used POPEYES One or More Times in the past 30 days mSEA

DMA

& time spent:

m
‘m-
'z'«';sm a3

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Scarborough R1 2026: Mar25-Mor26 Qual Intab 129

SEA
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

YouTube/
TikTok,
etc.
36.2

OTT TV Streaming
Services
82.2

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

92.0

Local TV
Streaming

53.2

Quick service restaurants used past 30 days: Popeyes

soefa.ai

® Share of Everything
for Anything _




Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

OTT TV Streaming Services
Search (Google, Bing, etc.)

Email/Text/IM/Zoom,etc. (Personal & Work)

Banking/F Estate

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities
Local TV Streaming

Nos it 0 bl

s S—
[ saaaal 5305
o5 erel s

= who Used POPEYES One or More Times in the past 30 days

who Used POPEYES One or
More Times in the past 30

Avg. Hours+Minutes/day with Vi
Digital: Adults 18 or older

lellyt L - -

196,172 or 90.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 238. minutes every day representing 34.% of all
time spent daily with Ad-Supported Digital Media.
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13,711,325 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days use Ad-Supported Facebook for an average of 66.9 minutes every day representing 35.6% of all

time spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
66.9

Instagram YouTube Video
31.4 256

Pint
Linkedin eres
9

Red
dit
6.2

TikTok Facebook
19.8 51.0

YouTube Video Instagram
23.5 22.8

Pinter

Linkedl | Reddi

n t..

6.9

TikTok
135

= who Used POPEYES One or More Times in the past 30 days

Quick service restaurants used past 30 days: Popeyes

mUSA
® Share of Everything



554,134 or 70.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days

use Ad-Supported Facebook for an average of 60.8 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Social Media.
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453,565 or 78.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 57.5 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 84,301 or 63.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 53.2 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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143,314 or 66.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 81.6 minutes every day representing 34.3% of all time
spent daily with Ad-Supported Social Media.
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13,711,325 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days use Ad-Supported Facebook for an average of 66.9 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Social Media.
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| 554,134 or 70.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 60.8 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Social Media.
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Quick service restaurants used past 30 days: Popeyes



| 453,565 or 78.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 57.5 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.2% Social Media: Adults 18 or older
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| 84,301 or 63.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 53.2 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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Quick service restaurants used past 30 days: Popeyes



143,314 or 66.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
@ use Ad-Supported Facebook for an average of 81.6 minutes every day representing 34.3% of all time
spent daily with Ad-Supported Social Media.
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Reach % 70.3% Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,256,118;
Social Media: 959,117; Local Radio: 907,114; Non-Prem. Cable: 479,096; Local TV: 409,100
reaching Adults 18 or older who Used POPEYES One or More Times in the
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 40,385; Local Radio: 39,550; Non-Prem. Cable: 20,876; Local TV: 20,283
reaching Adults 18 or older who Used POPEYES One or More Times in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 37,586;
Social Media: 29,229; Local Radio: 27,917; Non-Prem. Cable: 13,667; Local TV: 11,484
reaching Adults 18 or older who Used POPEYES One or More Times in the past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used POPEYES One or More Times in
the past 30 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 6,399; Social Media: 3,944; Non-Prem. Cable: 3,040; Local TV: 2,949 reaching
Adults 18 or older who Used POPEYES One or More Times in the past 30 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... Social Media: 13,471; All Other
Digital Media: 12,552; Local Radio: 12,020; Non-Prem. Cable: 5,368; Local TV: 3,275
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15,886,577 or 85.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days spend an average of 51.3 minutes per day driving, seeing Billboards and Signs. 65.8% Listen to
Local Radio Stations Out-of-Home for an average of 40.4 minutes

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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642,740 or 81.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 42.7 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local
Radio Stations Out-of-Home for an average of 44.7 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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517,137 or 89.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 63.4 minutes per day driving, seeing Billboards and Signs. 64.6% Listen to Local
Radio Stations Out-of-Home for an average of 38. minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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105,765 or 79.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 40.3 minutes per day driving, seeing Billboards and Signs. 64.5% Listen to Local
Radio Stations Out-of-Home for an average of 35.3 minutes/da
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196,328 or 90.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days

<] spend an average of 59.5 minutes per day driving, seeing Billboards and Signs. 74.2% Listen to Local

Radio Stations Out-of-Home for an average of 46.9 minutes/da
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15,886,577 or 85.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 51.3 minutes per day driving, seeing Billboards and Signs representing 30.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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642,740 or 81.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend
an average of 42.7 minutes per day driving, seeing Billboards and Signs representing 23.6% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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517,137 or 89.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend

an average of 63.4 minutes per day driving, seeing Billboards and Signs representing 38.2% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly

Reach % “Share of Ad-Supported OOH Media"
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Quick service restaurants used past 30 days: Popeyes




105,765 or 79.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend
an average of 40.3 minutes per day driving, seeing Billboards and Signs representing 24.2% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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S
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Quick service restaurants used past 30 days: Popeyes



196,328 or 90.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend
an average of 59.5 minutes per day driving, seeing Billboards and Signs representing 37.1% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes




642,740 or 81.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 42.7 minutes per day driving an average of 24.8 miles each day and are 98.1%
more likely to use Cicero Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes




517,137 or 89.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 63.4 minutes per day driving an average of 36.9 miles each day and are 281.2%
more likely to use Route 214/Central Avenue than the Metro aver

Top-26 Residential Zip Codes: Adults 18 or older

Top-26 Employment Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes

105,765 or 79.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 40.3 minutes per day driving an average of 23.5 miles each day and are
1028.3% more likely to use Highway 536 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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196,328 or 90.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 59.5 minutes per day driving an average of 34.6 miles each day and are 72.1%
more likely to use Superstition Freeway (E Hwy 60) than the Metr
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes

Top-26 Employment Zip Codes: Adults 18 or older
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Top Employment Zip Codes: (Adults 18 or older who Used POPEYES One or More Times in the past 30 days)
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- 6,919,511 or 37.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing

31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Catalogs who Used POPEYES One or More
Times in the past 30 days
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. 331,499 or 42.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days

A —
—_—

read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing
34.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 184,605 or 31.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing

28.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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68,109 or 50.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day representing
30.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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. 34,992 or 16.2% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.5 minutes every day representing
25.8% of all time spent daily with All forms of Print Media.
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“Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 10'7,409,9-51 39.3%

Websites

97,287,216 35.6%

DirectMail e 29.2%

Broadcast, Cable, & Sat TV

Video Streaming Services

42,363,370 15.5%

Local AM/FMRadio  Sres 15.6%

Local Broadcast TV

Cable TV Networks [SHa0i268 o1
Newspapers 297,990",159 11.0% -

Podcasts  preerreTm 12.3%
Audio Streaming Services gherryrr T
Billboards grprepmm 10.0%

m P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ USA AVERAGE ;ShoppedNisitedlBought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual intab: 1786
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All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

Quick service restaurants used past 30 days: Popeyes



Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2.586;83b
2;441,60# 3i.9ofu
| 2,668,500

1,738,476
| 1,226,799

| 1,321,230 17.3%

Local AM/FMRadio  FeRepR 166% |
Cable TV Networks S
Newspapers | 833,372 10.9%

Audio Streaming Services
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Podcasts

908,549 11.9%
! CHICAGO

783,047 10.2%

804.166 10.5%

® P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAG%&S!] opped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26  Qual Intab:
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"Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

2,592,628 44.9%

Websites 2,258,481 39.1%

Broadcast, Cable, & Sat TV 1,518,699 26.3%

Direct Mail s 29.1%

Video Streaming Services

m ‘

1,046,974 1%

Billboards St

Audio Streaming Services e

Local AM/FM Radio  RESUS e
Cable TV Networks
Podcasts
Local Broadcast TV
Newspapers gs -

u P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  Qual Intab: 665
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Local Broadcast TV

"Advertising Actions"”

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,675,024 36.6%
1,854, 999 40.5%

26.3%

954 594 20.8%

653 393

698 070 15.2%

Local AM/FM Radio

Cable TV Networks
Newspapers

Audio Streaming Services

Billboards

__ SEATTLETACOMA
432,989 9.5%

® P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 129
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Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Podcasts

Audio Streaming Services

"Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,739,588 36.1% =
1,386,269 28.8%

1,702,091

1,082,604 " 22.5%
632,034 13.1%

Local AM/FM Radio

746,125 15.5%
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Billboards

752,971 15.6%

556,207 11.5%

765,2

450,393 9.3%

¥ P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 124 * Share of Everything
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